What Good Is Twitter? (for public service journalism?) New
Polis Report
blogs.lse.ac.uk /polis/2013/03/05/what-good-is-twitter-for-public-service-journalism-new-polis-report/
How can journalists working in public service newsrooms use social media to improve the quality of their
work? Polis has a new report out by EBU Fellow Nadja Hahn that
asks, What Use Is Twitter?
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This research paper is a report with a purpose. It will be presented at
the Polis Annual Journalism Conference on April 5th . Its author, who
is ultimately responsible for the views it contains, is exactly the kind
of journalist who should be using social media. Nadja Hahn is an
experienced business journalist with Austria’s public service
broadcaster ORF. She makes good radio news content that informs
the listeners on the critical economic stories of our times. She had
already dabbled in social media before embarking on this project but
she is limited in what she can do professionally by Austrian
regulations.
In a clever and pithy blog post for Polis
during her stay at the LSE she showed
how social media could have improved
a recent radio feature she had made.
The title said it all: ‘What It’s Like To Tell A Story Without Social Media And Why I will
Never Do So Again”.[1]
However, the reasons she sets out in this paper for using social media are not because
it makes journalism easier, speedier or sexier. The case she sets out is that it improves
the public service value of the journalism.
Nadja Hahn

Add Depth
I have long argued that journalism changes when it becomes networked[2]. It can become more open, responsive,
more creative and diverse. It can add depth, variety, and reach. It can tap into wider expertise and accountability
networks beyond the newsroom.
This paper tests that thesis in the time-starved, resource-constrained world of European public service broadcasting.
It sets it in a context where private media is anxious about the threat of online platforms and worried that subsidised
channels might reduce the opportunities they offer commercially.
This paper draws in particular upon the mixed media ecology of the UK with its relatively advanced social media
networks to show that cohabitation is both possible and desirable for private and public media.
Respond Please
Anyone working in a PSB at any level will learn from this report. Indeed it has ideas for anyone interested in better
journalism wherever it is made. And we welcome any responses that you might have. It is designed to stimulate
debate and new approaches rather than to advance a single point of view or policy. Each national media market will
have different circumstances and each society will have different priorities.
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But in the end Nadja Hahn’s report sends out a clear and urgent message. PSB management across Europe needs
to take social media more seriously, to defend the role of PSBs in this new media environment and to invest in
adding public service value to these new platforms and networks.
This report was produced as part of the EBU newsroom fellowship at Polis, the journalism and society think-tank at
the London School of Economics. We are grateful to the EBU for their support and to all the many people who gave
their time to contribute to the research.
Contact Nadja via polis@lse.ac.uk or on Twitter @NadjasNews
[1] Accessible here http://blogs.lse.ac.uk/polis/2012/11/02/what-its-like-to-tell-a-story-without-social-media-and-whyi-will-never-do-so-again-guest-blog/
[2] Beckett, C ‚ 2010‚The Value of Networked Journalism’ (Polis, LSE) Accessible here:
http://blogs.lse.ac.uk/polis/2010/08/19/new-report-on-networked-journalism-2/
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